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ABOUT NDULI MEDIA

Nduli Media Pty Ltd is a pioneering force in the media
industry, offering a wide ran%e of services including
broadcasting, journalism, public relations, media
relations,media monitoring, copywriting, and media training.

As a 100% black female-owned business and Workin? with a
group of talented professionals with over 25 years o
combined experience in the media and marketing industry,
our mission is to emcjoower voices and amplify stories that
are often overlooked, with a commitment to authenticity
and impact.

With a focus on inte%rity and excellence, we strive to create
a media landscape that reflects the richness of society.



MEET THE FOUNDER

Nokuthula Khwela is a Media graduate from the University
of KwaZulu-Natal (UKZN) with over five years of experience
in the media industry. Beginning as a content producer at
VOW FM, she swiftly transitioned into the role of a
corporate social investment journalist and a TV presenter,
honing her skills and expertise along the way.

Her journey culminated in the establishment of Nduli
Media, an integrated commmunications agency that
specializes in media relations, broadcasting and
copywriting.

The keen eye for media dynamics and a passion for
storytelling has led Nokuthula to the birth of Timeless
Trends, an online magazine with a sole purpose to inspire
and educate readers on travel and lifestyle.

As a young black woman, Nokuthula continues to push
boundaries and inspire through her creative pursuits.



MISSION AND VISION

Our aim is to empower individuals and brands through
genuine storytelling, high-quality services, and inclusive
r%’oresen‘t‘atlon while mamtalmn%mtegrlty and
adaptability in the media and public relations sector,
with a vision to create a dynamic media landscape where
diverse voices flourish, innovative approaches thrive, and
impactful storytelling sparks positive change, fostering
connections and understanding within society.



VALUES

Our brand is dedicated to authenticity, excellence,
diversity and inclusion, innovation, integrity,
empowerment, and resilence, embodying a
commitment to genuine storytelling, top-tier services,
inclusivity, creativity, ethical conduct, empowerment,

and adaptability in the media and public relations
industry.
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Empowering marginalised
entrepreneurs: A vision for

inclusive economic growth

By Nduli Media
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Makhamisa Foods
| L 9NV PRt triumphs with best
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ering \I_nmen farmers, accelerating Makhamisa Foods, a black-owned
sustainable development ? 4
: culinary powerhouse, prepared Jozi's
best kota, reshaping traditions with their
unigue condiments and creative
expertise
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Profile Interview with Kgothatso Moloto,
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Profile Interview with E
Kgothatso Moloto, Chartered Kruger Gate.
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Unwinding in the Heart of
the Wild: Shilovu Bar at
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Fintech firm
Paymentology expects
profits in 2024

The cloud-based digital payments company
was formerly known as Tutuka

CATCH KGOTHATSO, FOUNDER OF
NICHE PARFUMS, ON HOT 102.7
BUSINESS WITH NICOLLETE
MASHILE FOR AN INTERVIEW.
TIME: 15:30, 07 MARCH 2024




£ SUBBCASEINS AN LISTEN T0 THIS ARTICLE

Supplied/Mdull Meis

INCILIDES SAVIMG OF R1480°

costsover EDRPOREE S%T

PARTHER CONTENT /11 SEPTEMBER 2024 SPONECRED
Glamping Expo 2024: A
showcase of innovation,
experience, and industry
collaboration

By Partner Confent

(i] x| = [}

GLAMPING EXPO
2024




